




LOVE
TO SHOP?

Take the
F utur e of  Sho pping

Sur vey now at 
www.edgeprop.my/shopping and

WIN EXCITING
PRI ZE S!

EP

04
NEWS

Ascott looking 
to introduce 

lyf brand in 
Malaysia

FRIDAY, NOVEMBER 10, 2017  .  ISSUE 2530/2017 . PP19055/06/2016(034530)

A PULLOUT EVERY FRIDAY WITH

PRINT + DIGITAL

online + offl  ine
available

where do i get a copy of 
this weekly pullout?

www.EdgeProp.my
to download
for free

go to

TIMELESS APPEAL
Old Klang Road has remained attractive to homebuyers and investors while new 

developments keep altering its skyline. What’s the draw? See Pages 8 and 10.

Mah Sing to roll out 
M Aruna township 
in Rawang in 1Q18

EP

04
NEWS

EP

10
FEATURE

11 reasons to 
shop online



FRIDAY  NOVEMBER 10,  2017 •  THEEDGE  FINANCIAL DAILY    EP 2 

Managing Director/Editor-in-chief  
Au Foong Yee

EDITORIAL
Editor  Lam Jian Wyn

Contributing Editor  Sharon Kam
Deputy Chief Copy Editor

James Chong
Copy Editor 

Geraldine Tan
Senior Writer  Tan Ai Leng

Writers  Rachel Chew, Natalie Khoo, 
Shawn Ng, Lum Ka Kay

Art Director  Sharon Khoh
Design Team

Nik Edra, Rajita Sivan

For New Launches/Events/
Press Releases/News Tips

email: editor@edgeprop.my
Tel: 03-7721 8211 Fax: 03-7721 8280

ADVERTISING & MARKETING 
Associate Account Director, 

Advertising & Marketing
Heidee Ahmad (019) 388 1880

Senior Account Managers 
Cecilia Too (012) 319 7666
Ian Leong (012) 359 1668

Account Managers
Jeffrey Yeoh (016) 217 9227

Khairul Amilin Ismail (019) 426 5101
Marketing Support & Ad Traf  c

Madeline Tan (03) 7721 8218
email: marketing@edgeprop.my

NEGOTIATOR & CUSTOMER
ADVISORY SERVICE

Senior Manager  Elizabeth Lay
Senior Associate  Stannly Tan

Associate  Karen Wong

For enquiries and listings
email: support@edgeprop.my

GL: (03) 7721 8175/ 8172 

EdgeProp.my pullout is published 
by The Edge Property Sdn Bhd. It is 
available with The Edge Financial 

Daily every Friday. The pullout 
is also distributed at more than 

200 of  ces, shopping complexes, 
condos, medical centres, F&B outlets 
and LRT stations in the Klang Valley. 
You can also download it for free at

www.EdgeProp.my

EdgeProp.my

The Edge Property Sdn Bhd 
(1091814-P) 

Level 3, Menara KLK,
No 1 Jalan PJU 7/6, Mutiara 

Damansara, 47810 Petaling Jaya, 
Selangor, Malaysia

Publisher and Group CEO 
Ho Kay Tat

EDITORIAL
Editor-in-Chief  Azam Aris

CORPORATE 
Chief Operating Of  cer

Lim Shiew Yuin
ADVERTISING & MARKETING 

Chief Commercial Of  cer 
Sharon Teh (012) 313 9056

General Manager 
Kingston Low (012) 278 5540

Senior Sales Managers
Fong Lai Kuan (012) 386 2831
Gregory Thu (012) 376 0614
Michael Tan (012) 213 0252

Creative Marketing 
Chris Wong (016) 687 6577

Head of Marketing Support
& Ad Traf  c

Lorraine Chan (03) 7721 8001

Th e Edge Malaysia

The Robertson Lifestyle 
Gallery launch
Date: Nov 11 and 12 (Sat and Sun)
Time: 10am to 5pm
Venue: 2, Jalan Robertson, 
Kuala Lumpur
Contact: (03) 2148 6668
Launched by 
Gamuda Land, 
The Robertson 
is an integrated 
development in 
the city centre. 
Other than a 
showcase of the 
property, there 
will also be a 
series of real estate investment 
talks during the two-day event.

Launch of Dalia Residences
Date: Nov 11 and 12 (Sat and Sun)
Time: 11am to 5pm
Venue: Tropicana Aman Property 
Gallery, 2, Persiaran Aman Perdana 
3, Bandar Tropicana Aman, Telok 
Panglima Garang, Selangor
Contact: (1700) 81 8868
Tropicana Corp Bhd will be 

LAUNCHES + EVENTS If you have any real estate-related events, email us at editor@edgeprop.my.
Events listed here will also appear on www.EdgeProp.my.

unveiling new semidees, zero-lot 
homes and bungalows in Dalia 
Residences at the Tropicana Aman 
township in Kota Kemuning.

Fern at 
Meridin East 
launch
Date: Nov 11 (Sat)
Time: 10am 
to 6pm
Venue: Meridin 
East Show 
Gallery and Show Village, Jalan 
Kong Kong, Pasir Gudang, Johor
Contact: (07) 386 9888
Mah Sing Group Bhd is offi  cially 
launching Fern landed homes 
at its Meridin East township 
in Johor Bahru, off ering 130 
units of 2-storey homes with 
prices from RM410,550.

Seri Pajam 360° Flexi 
Property Showcase
Date: Nov 12 (Sun)
Time: 10am to 6pm
Venue: Citra Hill Sales Gallery, 1 & 
2, Jalan Perdana College Heights 

2, Perdana College Heights, 
Mantin, Negeri Sembilan
Contact: (06) 758 1988
Seri Pajam Development Sdn 
Bhd will be off ering a wide 
range of aff ordable homes 
priced from RM288,900. The 
developer will also showcase its 
latest residential development in 
Citra Hills as well as introduce 
its 360° fl exi programme for 
easy homeownership.

Fly with me to Never Never 
Land in Eco Horizon
Date: Nov 11 (Sat)
Time: 2pm to 5pm
Venue: EcoWorld Gallery @ Eco 
Horizon, Lot 21145 (PT 5261), 
Lebuhraya Bandar Cassia, Mukin 
13, Bandar Cassia, Penang
Contact: (04) 510 2255
Bring your children aged four 
to nine to an enchanting Never 
Never Land Tea Party at Eco 
Horizon. Exciting activities lined 
up include clown performance, 
sand art, face painting, handicraft 
workshop and free fl ow popcorn.

Discover K-culture at 
Setia Eco Templer
Date: Nov 11 and 12 (Sat and Sun)
Time: 10am to 6pm
Venue: Setia Eco Templer 
Sales Gallery, 1, Jalan Ipoh-
KM20, Taman Rekreasi 
Templar, Rawang, Selangor
Contact: (03) 6092 2288
Setia Eco Templer opens its 
doors to Korean pop culture 
fans with a series of fun 
activities including K-Pop dance 
performance, hilarious game 
shows and a wide selection of 
sumptuous Korean street food.

Preview of Liana at Elmina 
Gardens
Date: Nov 18 (Sat)
Time: 10am to 5pm
Venue: Elmina Pavilion, Persiaran 
Eserina, Elmina East, Sek 
U16, Shah Alam, Selangor
Contact: (03) 7831 2253
Sime Darby Property invites 
all to the preview of the fi nal 
edition of the superlink homes in 
Elmina Gardens in Shah Alam.

BY RACHEL CHEW

PUCHONG: The quality of en-
tries for the EdgeProp.my-TAHPS 
Beautiful Home 2017 ID Contest 
has impressed the panel of judg-
es for the interior design contest.

Th e contest judges — TAHPS 
Group Bhd CEO Eugene Khoo, 
EdgeProp.my managing director 
and editor-in-chief Au Foong Yee, 
Sarly Adre Sarkum Architecture 
Sdn Bhd managing director and 
chief architecturalist Sarly Adre 
Sarkum, and Spatial Factors Sdn 
Bhd interior designer Chris Yap 
Seng Chye — had a hard time se-
lecting the winners at the judging 
session on Monday as most of 
the fi nal entries were deemed of 
high quality.

Th e results of the contest or-
ganised by EdgeProp.my and 
TAHPS will be announced on 
Nov 18.

There will be eight winners 
from two categories — individ-
ual and student — who will walk 
away with prizes worth a total of 
RM30,000.

Th e contest is open to students, 
interior designers, interior archi-
tects or individuals residing in 
Malaysia, aged 18 years and above.

A total of 25 entries were re-
ceived — eight in the individual 
category and 17 in the student 
category.

Participants were required 
to submit their design based on 

forts put into them. Some of the 
participants even came to see the 
actual show unit to get a clearer 
idea for their design,” said Khoo.

He added that interior design-
ers and architects are very much 
valued by property developers and 
their work should be recognised.

“Th ey are like the unsung he-
roes in the industry. Th eir works 
have also shown the high stand-
ard of our local talent. Many of 
them are trained in local colleg-
es and universities,” said Khoo.

Meanwhile, Au was delighted 
with the quality of the entries 
in both categories. “Th e designs 
are creative and refreshing while 
being very liveable at the same 
time,” she said.

Another judge, Sarly, is also 

ID contest entries 
impress judges

happy to see the many creative 
design features and personal 
touches put into the designs.

For Spatial Factors’ Yap, there 
were many interesting resolu-
tions that stood out from the en-
tries, which were generally of high 
standard.

Th e winners will be selected 
based on the judges’ scores as 
well as public votes received from 
Oct 23 to Nov 5 via www.zing.my. 
Over 17,000 votes had been gar-
nered within the 10 days. Voters 
also stand a chance to win a pair 
of movie tickets.

(From left) 
Yap, Sarly, 

Khoo and Au

Beautiful
ID Contest

--TAHPS

 home2017

NEWS

Results out on 
Nov 18, 2017TAHPS’ Epic Residence duplex 

unit (Type C1) fl oor plan.
Epic Residence is a 21-storey 

serviced apartment built on a 2.3-
acre site in the thriving township 
of Bukit Puchong, Selangor. Th e 
exclusive and low-density pro-
ject off ers 300 units in two blocks.

Th e grand prize winner of the 
student category will receive a 
RM10,000 cash prize. Th ere are 
also three consolation prizes of 
RM800 each.

Meanwhile, the grand prize in 
the individual category is a paid 
trip to the Maison&Objet Fair 2018 
in Paris worth up to RM15,000, 
while there will be three consola-
tion prizes of RM1,000 cash each.

“All entries are of very high 
quality and we can see the ef-

KENNY YAP / THE EDGE MALAYSIA
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Ascott looking to introduce 
lyf brand in Malaysia

BY  SHAWN NG

PETALING JAYA: Th e Ascott Ltd (Ascott), 
the serviced residence arm of CapitaLand 
Ltd, is planning further expansion in Ma-
laysia including the introduction of its lyf 
(pronounced as life) brand here.

Th e lyf brand introduces a new co-living 
concept targeted at millennials.

“lyf aims to fi t the needs of tomorrow’s 
travellers. We are in very active discussions 
to fi nd a good site in central Kuala Lumpur 
[for the fi rst lyf in Malaysia],” Ascott Singa-
pore and Malaysia regional general manager 
Ervin Yeo told EdgeProp.my.

“We are actively looking at bringing lyf 
to Malaysia. Th ere are some sites that look 
promising, but we want to make sure we 
get the right site, partner, area and demo-
graphic for the fi rst lyf property in Malaysia. 
We hope to have something to announce by 
next year,” he added.

“We do have quite a number of off ers, but 
we are very stringent in terms of location. 
We are not taking projects just by looking at 
the numbers — we are quite selective when 
it comes to the lyf brand,” added Ascott In-
ternational Management (Malaysia) Sdn 
Bhd country general manager Philip Lim.

Unveiled in November 2016, lyf is an un-
conventional accommodation that is based 
on a co-living and co-working concept to 
provide communal spaces suited to millen-
nials’ preferences, allowing them to connect, 
collaborate and bond as a community.

Properties under the lyf brand are man-
aged by millennials who act as community 
managers, city and food guides, bar keepers 
and problem solvers — all rolled into one.

Ascott aims to have 10,000 units under the 
lyf brand globally by 2020. To date, it has se-
cured almost 500 units across three properties 
— the 112-unit lyf Wu Tong Island Shenzhen, 
the 120-unit lyf DDA Dalian in China and the 
240-unit lyf Farrer Park Singapore.

Mah Sing to roll out M Aruna 
township in Rawang in 1Q18

Besides lyf, Ascott has several estab-
lished brands such as the Ascott, Citadines, 
Somerset, Th e Crest Collection and Quest 
Apartment Hotels. It was announced in 
September this year that the company is 
adding 11 serviced residential properties 
or some 3,000 units over the next six years 
in Malaysia.

Th e 11 upcoming properties include As-
cott Star KLCC Kuala Lumpur, Citadines 
Odeon Kuala Lumpur, Citadines Ara Da-

mansara Petaling Jaya, Citadines Montfort 
Shah Alam, Somerset Sphera Putrajaya, 
Citadines Batu Maung Penang, Sky Resi-
dences Bukit Mertajam, Somerset Pulau 
Melaka, Citadines Medini Iskandar Puteri, 
Somerset Times Square Miri and Citadines 
Waterfront Kota Kinabalu.

Th is will increase Ascott’s portfolio in 
the country from the current 1,600 serviced 
residences across eight properties, current-
ly enjoying occupancy rate of over 70%, to 

BY  RACHEL CHEW

RAWANG: Mah Sing Group Bhd 
will be rolling out its third town-
ship project in Rawang, Selangor 
called M Aruna in the fi rst quarter 
of 2018. Mah Sing’s fi rst two town-
ships in the area are M Residence 
and M Residence 2.

M Aruna will be on a 96.7-acre 
leasehold site and has an indica-
tive GDV of RM520 million, Mah 
Sing CEO Datuk Ho Hon Sang told 
EdgeProp.my.

“M Aruna is located at the west 
of the busy Rawang town centre. 
However, it is just 4km away from 
the main junction right after the 
Rawang toll plaza on the North-
South Expressway,” he added.

Given the serene yet conven-
ient location, M Aruna will be po-
sitioned as a “secret garden” in 
Rawang.

“We came up with the concept 
because of the peaceful natural 
setting with a beautiful mountain 
view, which is only a short dis-
tance from the busy town centre 
and main road,” Mah Sing sales 
and marketing general manager 
Angela Chong explained. On top 

areas. Th ere will be treehouses, 
hammocks, a jogging track and a 
half basketball court. It will have 
open green spaces outdoors and 
fully open-plan concepts indoors, 
providing more space for family 
togetherness.

“Our central garden is about 
2 acres and the rest [of the green 
spaces] will be pocket parks,” he 
added.

“The central garden will be lo-
cated right at the entrance of the 
township so everyone who enters 
will be immediately greeted by 
the greenery. The central park 
will also serve as the common 
area for the community to min-

gle,” Chong said.
She added that 80% to 90% 

of M Aruna’s properties will be 
low-rise residences including 

2-storey link houses as 
well as 3-storey town-
houses that are un-
der the government’s 
affordable housing 
scheme. There are 
also 20 double-sto-
rey shoplots to serve 
the residents.

The entire project 
will  have over 800 
homes and is slated 
for completion by 2022.

Chong said the land-
ed property will be de-
veloped over three phas-
es. Th e fi rst phase will be 

rolled out by 1Q18.

Th e fi rst phase consists of 196 
2-storey link homes with the size 
of 20ft by 60ft. Th e selling price 
starts from RM550,000.

“We are targeting first-time 
homebuyers who prefer landed 
homes not far from Kuala Lumpur 
city centre. Th is is also why the 
land area size is slightly smaller 
than the other similar homes in 
Rawang, so fi rst-time homebuy-
ers and small families can aff ord 
to buy,” Ho said.

Meanwhile, phases 2 and 3 of 
M Aruna will be launched some-
time in 2Q and 4Q next year, re-
spectively.

Ho said Rawang is a matured 
township. Infrastructure upgrading 
works have been initiated by the 
Malaysian Public Works Depart-
ment, while more international 
schools and companies have set 
up businesses there.

“Th ese are very good indica-
tions that the area is coming up. 
Rawang is no longer the quiet sub-
urb. It is very well-connected to-
day and its population is growing. 
We see strong demand for landed 
aff ordable properties from the lo-
cals as well as beyond Rawang, as 
seen from our previous two landed 
housing projects,” he added.

Mah Sing has started taking reg-
istrations of interest for the project 
since the middle of this year and 
it has received strong interest, ac-
cording to Ho. Th e sales gallery of 
M Aruna will be open on Nov 11.

more than 4,600 units across 19 properties.
“In fact, we are looking at beyond just 

serviced apartments as we can see peo-
ple’s housing and accommodation needs 
are starting to diff er, following their life or 
career changes. Hence, we are looking at 
being an accommodation provider across 
the life cycle — from student housing to 
senior living. We are looking very actively at 
projects across the spectrum in and outside 
Malaysia,” said Yeo.

Yeo (left) and 
Lim said the 

company plans 
to bring the 

 rst lyf property 
in Malaysia.

Targeted at millennials, lyf will provide 
communal spaces for them to connect, 
collaborate and bond as a community.

Above: An artist’s impression 
of M Aruna

Right: Ho (left) and Chong

of its natural attributes, about 
10% of the land will be allocat-
ed for parks and green spaces.

“M Aruna will provide a 
green sanctuary that promotes 
sustainability within the town-
ship. Th is is in line with our goal 
to reinvent spaces and enhance 
life,” said Ho.

Th e township will feature fairy-
tale-like thematic landscaped 
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BY  TAN AI LENG

Would Malay-
sian home-
buyers be 
r e c e p t i v e 
to rent-to-
own (RTO) 

schemes? While many of us may 
not be familiar with the concept 
of RTO, there is little reason for us 
not to welcome the idea as long 
as the benefits outweigh the cons.

Th e RTO concept basically al-
lows potential buyers to purchase 
a property by renting for a certain 
period agreed by the scheme pro-
vider and buyer. Th e buyer could 
eventually purchase the unit when 
the rental tenure matures or when 
he or she is able to secure a mort-
gage loan.

Interviews with young mid-
dle-income city dwellers aged be-
tween 23 to early 30s in the Klang 
Valley who are looking to buy their 
fi rst home or to upgrade showed 
that they were generally open to the 
RTO concept. Th ere were, howev-
er, some concerns over the proper 
implementation of RTO schemes.

New graduate Emilia Mok, who 
is working as a strategic commu-
nications executive in a property 
development fi rm, fi rst heard about 
the RTO concept when she joined 
the industry.

“Th is concept is rather common 
in countries where house prices 
are exorbitant and unaff ordable 
for most wage earners. But I’m not 
aware whether there are companies 
off ering such schemes in Malaysia,” 
she tells EdgeProp.my.

Mok, who has worked for one 
year, is facing problems securing 
a mortgage due to her entry-lev-
el salary.

“Every month, I need to repay 
around RM350 for my education 
loan plus monthly expenses such 
as food, car loan and other essen-
tials. I need some time to build up 
my fi nances but I also understand 
that house prices will continue to 
rise and it will be more diffi  cult for 
me to purchase one in the future,” 
she opines.

She says the RTO could be a vi-
able way for newly employed grad-
uates like her to buy a property.

Some may suggest that she pur-
chase a home under affordable 
housing schemes by the govern-
ment, but Mok says even those 
schemes are “unaff ordable” for her.

“For example, an apartment 
with a selling price of RM300,000 
needs a 10% down payment of 
RM30,000. Th ere are also the legal 
fees. It’s quite impossible for me 
to fork out this amount of cash,” 
she explains.

DJ and producer Wong Sheau 
Harn and marketing executive 
Yvonne Yap have read about the 
RTO concept through media reports.

“I think RTO schemes could be 
attractive to homebuyers who do 
not have enough savings for a down 
payment,” says Yap who plans to 
upgrade to another property in the 
near future.

Yap purchased an apartment a 

LOW YEN YEING | EdgeProp.my

Would you consider rent-to-own?

few years ago but is now planning 
to buy a landed home, as the apart-
ment is too far from her current 
workplace. She is looking at units 
ranging between RM400,000 and 
RM600,000.

Yap thinks the RTO could assist 
upgraders who may have problems 
securing a second loan.

“I will consider this scheme if 
my loan is rejected by the bank. 
Through RTO, I could own my 
dream house and have more time to 
rebuild my credit score,” she adds.

Meanwhile, Wong, who hails 
from Johor Bahru, has been work-
ing in Kuala Lumpur for over seven 
years. She is currently saving for a 
home of her own.

“Back in my hometown, some 
of my father’s friends have bought 
over the units they were renting and 
staying in the past few decades. 
Th e owners wanted to sell and the 
long-time tenants decided to buy 

them. So renting and then buying 
is a good idea.

“If you give me an opportunity, 
I will defi nitely consider the RTO 
scheme if I like the property. Buying 
a house through this method could 
help reduce my fi nancial burden in 
the beginning while allowing me to 
purchase the property at its current 
price level in future,” she says.

Like Mok, civil servant Iskan-
dar Dzulkarnain, 27, concurs that 
the RTO could be a good way to 
purchase a property especially for 
young graduates who plan to own a 
property before they turn 30 years 
old, as well as for middle-income 
earners.

Iskandar graduated from univer-
sity fi ve  years ago and despite earn-
ing close to a middle-income-level 
salary, he finds that it would be 
diffi  cult for him to balance his fi -
nances if he was to purchase his 
dream home as it would defi nite-

ly be above the affordable price 
range. He has worked and saved 
for fi ve years and is now looking for 
a suitable home to buy. He hopes 
to be able to secure one in the next 
12 months.

“I think RTO is a good idea and 
I will consider buying a house 
through such a scheme if I’m el-
igible for it,” he says.

Meanwhile, branding executive 
Nuthany Ganesan and Steve Woon, 
who is a freelance tour guide and 
emcee, only learnt about the RTO 
concept for the fi rst time when ap-
proached by EdgeProp.my for their 
views on it.

Nevertheless, their interest in 
the concept was raised after a brief 
introduction on it.

Some concerns
Understandably, although all six 
prospective property buyers in-
terviewed view the RTO concept 

positively, they do have some con-
cerns about its implementation.

“Th ere may be certain challeng-
es including the formulation of the 
mechanism and regulations to fa-
cilitate the implementation of such 
schemes,” says Iskandar.

He explains that every country 
has its own culture and diff erent 
demographic trends, thus the regu-
lations adopted in other countries 
may not work well here.

For Woon who already owns an 
apartment and is looking for upgrad-
ing opportunities, his main concern 
about RTO is not only about the 
mechanism but also the rental rates 
imposed in such schemes.

“I understand the rental rates 
under RTO schemes may be high-
er than the market rate. If the rate 
is far higher than if I were to buy a 
house the conventional way from 
the developer, I might have sec-
ond thoughts or I could delay my 
upgrading plans until I have more 
savings,” he opines.

The 32-year-old who had 
bought a 10-year-old apartment 
two years ago is already looking 
for a Small-offi  ce Home-offi  ce or 
lifestyle condominium in a prime 
location, which could offer him 
myriad facilities as a home offi  ce 
for his future business.

“Currently, I’m able to buy an-
other property but my priority is to 
expand my personal business and 
not be tied down by heavy fi nancial 
commitments. If the RTO could of-
fer me the fl exibility in buying my 
ideal property and not over-stretch 
my fi nances, I will consider the of-
fer,” he explains.

Woon is also attracted to the 
fact that the RTO could provide the 
buyer an opportunity to experience 
the stay in the selected property or 
community and allow them more 
time to consider whether it’s the 
right property for them to stay in 
or to own.

For 24-year-old Nuthany, own-
ing a house has never been top of 
her priority as she doesn’t want a 
long-term fi nancial commitment.

“Although I’m not interested in 
purchasing a property now, I may 
consider RTO when I want to settle 
down and have my own house in 
the future,” she says. Besides the 
lower entry level, like Woon, she 
is also taken by the RTO concept 
because of the chance to experi-
ence the home environment before 
she commits to owning the place.

As for Wong and Mok, they are 
concerned that the properties cho-
sen to be under RTO schemes may 
be located in less popular areas for 
homebuyers.

“I have seen some really aff orda-
ble good-quality properties but I 
would not choose them because of 
their locations. It’s either too far or 
too secluded,” Wong adds.

“Although the main objectives of 
owning a property is for our own-
stay, the potential of capital appre-
ciation of the property is equally 
important to me. If the project is 
located in a less favourable location, 
I might reserve the cash and wait 
for the next opportunity,” says Mok.

If thhhe RTO ccould oofferr mee the 
 exxxiibility inn buyinng mmy iddeal prooperty 

anddd not ovver-strettch my  nancees, I 
willl considder the ooffeer.” — Woon

It offffers thee chancee to expeerience 
thee home eenvironnmeent bbefore one 
commmmmits too owninng the pplace.” —— 
Nutthhany

I wwooould coonsider thee RTOO schemme 
if thhhhe scheeme proovidder ooffered 
a pprropertyy that suuiteed mmy 
reqqquuiremeents.” — Wonng

RTOOOO couldd be a viiablle wway for yyoung 
graadduates who havee justt starteed 
woorrrking.” —— Mok

Theee formullation oof thhe RTTO 
meeccchanismm and reguulatioons to 
faciillitate thhe implementaation wiill be 
a biigg challeenge. — Iskaandar

RTOOOO could be attraactiive too buyerrs 
witthh poor ccredit reecord and whoo do 
nottt have ennough ssavings for dowwn 
payyymment.” — Yap
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BY  LUM KA KAY

The grande dame of 
Malaysian roads — 
Old Klang Road or 
Jalan Klang Lama — 
has maintained its vi-
tality, not just as an ar-

terial road in Kuala Lumpur city 
but also as a property hotspot.

The estimated 11km thorough-
fare is one of the oldest in the 
Klang Valley, linking Kuala Lum-
pur to Port Klang. In fact, it has 
existed even before the Federal 
Highway.

As a long-standing mature sub-
urb, the Old Klang Road area has in 
recent years resurfaced as a mag-
net for new high-rise residential 
property projects. Th e area is cur-
rently experiencing a development 
spurt, albeit vertically, to counter 
the narrowing availability of land 
in the vicinity.

Th e reason for its popularity is 
its prime and strategic location be-
tween KL and Petaling Jaya, provid-
ing great accessibility for residents, 
says One Sunterra Properties Sdn 
Bhd executive director Lydia Mun.

“Even though the houses here 
are mainly made up of high rises 
and landed units aged more than 
20 years, the freehold land tenure 
at a prime location with relatively 
reasonable house prices has placed 
Old Klang Road among the most 
established property hotspots in 
the Klang Valley,” off ers Mun.

Interest from property investors, 
homebuyers and property devel-
opers surged with the develop-
ment of Bandar Malaysia and the 
announcement of the proposed 
KL-Singapore High-Speed Rail, 
which is located within a stone’s 
throw to the northern part of Old 
Klang Road, she says.

“Th e construction of the MRT 
(Mass Rapid Transit) 2 has also 
helped to spur demand for housing 
here,” she tells EdgeProp.my. Th e 
52km MRT 2 Sungai Buloh-Ser-
dang-Putrajaya Line will consist of 
37 stations. It is expected to com-
plete in 2022 with Bandar Malaysia 
and Kuchai Lama stations located 
nearest to Old Klang Road.

Not only that, it is also close to 
Mid Valley City and upcoming mega 
malls at the south of Old Klang Road 
such as Pavilion Bukit Jalil and Par-
adigm Garden City at Taman OUG. 
Th ese are also pull factors for inves-
tors and homebuyers, Mun adds.

Added to that is the fact that the 
busy thoroughfare, which was once 
notorious for its traffi  c congestion, 
has seen improved traffi  c fl ow with 
the widening of the road to a six-
lane carriageway, notes Nawawi Tie 
Leung Real Estate Consultants Sdn 
Bhd managing director Eddy Wong.

“Prices [of homes in Old Klang 
Road] are also reasonable and it is 
well served with amenities in the 
neighbourhood, with Mid Valley 
Megamall located close by,” he says.

Non-landed housing 
prices
Among the non-landed homes in 
Old Klang Road, VERVE Suites KL 
South probably commands the 
highest price psf at an average 
RM1,000 psf.

According to Eddy, the prices 

The construction of Citizen 2 by Binastra Land along Old Klang Road

LOW YEN YEING | EdgeProp.my

RM1,100 psf, according to BKP. Th e 
prices for the SoHo units with built-
ups ranging from 517 to 1,776 sq ft 
are from RM722,600.

One Sunterra’s Mun notes that 
new non-landed residential launch-
es are priced around RM800 to 
RM900 psf for those located close 
to the Federal Highway or Mid Val-
ley City, and RM550 to RM700 psf 
for those located in the southern 
portion closer to Jalan Puchong.

“Th ere are several ongoing de-
velopments in the Old Klang Road 
area currently. Th e existing road 
infrastructure would not be able 
to accommodate the higher traf-
fi c volume in future when these 
new projects are completed and 
occupied [despite the widening 
of the road].

“Hence, the traffic condition 
at Old Klang Road is likely to get 
worse. However, we hope the 
completion of the MRT 2 will help 
ease the traffic problem here,” 
she says.

Indeed, long-time resident in 
the area and real estate negotiator 
at Allhomes Properties Sdn Bhd 
(formerly known as 1TPE Real-
ty Sdn Bhd) Shimry Wong shares 
that traffi  c congestion is rearing 
its head again in the area and is 
rapidly getting worse.

“Also, say you’re coming from 
Mid Valley City to VERVE Suites 
KL South, you’ll need to do a big 
U-turn in front of the Jalan Gem-
bira junction in order to get to the 
opposite side.

“But people still fl ock to live in 
Old Klang Road because of its ac-
cessibility and central location,” 
she notes.

Shimry also recalls that it was the 
opening of Mid Valley Megamall in 
late-1999 that revived Old Klang 
Road as that was when people start-
ed to look into buying a property 
and living in the area.

“Th at was when the amenities 
started to fl ourish, and that made 
living in Old Klang Road much 
more desirable,” she adds.

Based on EdgeProp.my’s data, 
between 2012 and 2016, the average 
transacted price psf for non-land-
ed homes in Old Klang Road has 
seen a compound annual growth 
rate of 14%.

AVARA SEPUTEH
Ba Sheng Sdn Bhd

No. of units: 366
Tentative selling price from 
RM650,000 

SOHO UNITS OF 
VERVE SUITES KL SOUTH
Bukit Kiara Properties Sdn Bhd

No. of units: 45
Tentative selling price: 
RM722,600 – RM1.78 million

TRIA, 9 SEPUTEH
Malaysian Resources Corp 
Bhd

No. of units: 734
Tentative selling price from 
RM650,000 

Incoming supply of high-rise homes in Old Klang Road

CITIZEN 2
Binastra Land Sdn Bhd

No. of units: 837
Tentative selling price from 
RM435,000

Kerjaya Prospek Property Sdn Bhd

No. of units: 1,200
Tentative selling price from 
N/A

Nagano Development 
Sdn Bhd

No. of units: 618
Tentative selling price from 
RM420,000
   

Mutiara Johan Group

No. of units: 367
Tentative selling price from 
RM448,000

OLD KLANG ROAD

Vigorous
OLD KLANG ROAD

Mun: The construction 
of the MRT 2 has helped 
spur demand for housing 
in Old Klang Road.

Eddy: Home prices in 
Old Klang Road are 
reasonable and well 
served with amenities.

Shimry: People still 
 ock to live in Old Klang 

Road because of its 
accessibility and location.

of secondary non-landed homes 
along Old Klang Road range from 
RM400 to RM500 psf.

“New developments are be-
ing launched between RM600 to 
RM800 psf depending on concept, 
amenities and location, to as high 
as RM1,000 psf at VERVE Suites KL 
South,” he says.

Developed by Bukit Kiara Prop-
erties Sdn Bhd (BKP), the freehold 
VERVE Suites KL South comprises 
two towers housing 321 serviced 
suites, 45 Small-offi  ce Home-offi  ce 
(SoHo) units and three retail units.

The launch price for the ser-
viced suites back in 2013 was about 

C O N T I N U E S  O N  P A G E  1 0SOURCE: EDGEPROP.MY
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LOVE
TO SHOP?

Tell us about your shopping 
habits in our sur vey  at 

www.edgeprop.my/shopping 
before  5pm, Nov 13 . 

PARTICIPATE AND WIN 
SHOPPING VOUCHERS. 

Survey results wil l  be 
published on Nov 17.

Why you should 
shop for property 
online

Location draws 
homebuyers

Eleven reasons to shop for real estate 
online:

BY  RACHEL CHEW 

Did you know that tomorrow, 
Nov 11, is Singles’ Day? In 
celebration of being single, 
the day has since become 
the world’s largest online 
shopping festival with Aliba-

ba’s Global Shopping Festival. It will feature 
15 million product listings from 140,000 
brands attracting about 500 million users 
across the group’s various platforms.

However, nowadays, online shopping is 
no longer limited to small everyday items 
such as clothes, gadgets and books, but could 
also include bigger and more luxurious items 
such as furniture, cars and even properties.

Real estate can also be part of this shop-
ping frenzy! While more still needs to be done 
before we can transact properties online se-
curely, the internet has already benefi tted 
property buyers by providing a platform to 
view, research and discuss particular pro-
jects and areas, as well as get the latest news 
about the property market.

In Malaysia, the speed of real estate in-
dustry digitisation has never slowed despite 
the overall low market sentiment for the past 
two to three years.

For example, EdgeProp.my organised the 
fi rst property virtual fair in Malaysia — Virtual 
Property Expo 2017 (VPEX 2017) from July 
21 to 31, featuring 20 established property 
developers off ering more than 50 projects 
located in the Klang Valley, Penang, Johor, 
Sabah and London.

The event marked a milestone for the 
digitisation of the real estate industry in 
Malaysia and demonstrated the benefi ts of 
shopping for property online.

1.  No need to deal with aggressive 
 estate agents

2.  No need to worry about traffi  c and 
 transport to “view” the property

3.  “View” your preferred properties 
 anytime, anywhere

4.  Ask the seller any question without  
 feeling shy or embarrassed

5.  Can check out as many properties as 
 you want at the same time

6.  See diff erent locations within a 
 shorter time

7.  Information and fact sheets on the 
 respective propertes are easily   
 available in digital catalogues 
 and fl yers

8.  Possibility of fi nding information 
 about the property such as reviews 
 and transaction records online

9.  Able to instantly compare 
 products to make faster and 
 more informed purchase decision

10.  Time fl exibility to research and 
 consider your options before 
 making a decision

11.  Can be more prepared with 
 relevant questions for the 
 seller before the actual viewing

In 2015, Old Klang Road recorded 466 
non-landed residential transactions on the 
secondary market at an average price of 
RM421 psf or RM417,847. Th e transaction 
volume dropped 49% to 236 transactions 
in 2016 but the average transacted price 
psf rose 5% to RM444 psf while the average 
transacted absolute price was RM445,588. In 
the fi rst half of 2017, the average transacted 
price rose further to RM467 psf, although 
with the overall market slowdown, prices 
seem to have moderated in 2Q17 to an av-
erage transacted price of about RM386 psf.

Th e highest average transacted price re-
corded was RM493 psf in 4Q13 when 169 
transactions were recorded.

More growth ahead
One end of Old Klang Road links to the New 
Pantai Expressway and Petaling Jaya while 
the other end leads up to Jalan Syed Putra 
and beyond.

Nawawi Tie Leung’s Eddy shares that its 
direct link to mature neighbourhoods of 
Kuchai Lama and Taman Desa also off ers 
many alternative routes in and out of the area.

While the more favoured end seems to 
be the one leading to KL city centre, Eddy 
believes that eventually both ends of the 
road will be fully developed.

“What is most appealing is its central loca-
tion and its connectivity, plus the facilities and 
amenities in the neighbourhood,” he adds.

However, despite the mushrooming of 
new developments along the crowded Old 
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Klang Road, Eddy thinks there is still good 
potential for price growth in the area.

On the other hand, Mun expects pric-
es of non-landed homes in Old Klang 
Road to remain stable in the next two to 
three years due to the current lacklustre 
economic and property market climate 
as well as the impending supply of new 
condominiums in the area.

Meanwhile, Shimry says there are still 
pockets of land for development and 
redevelopment along Old Klang Road. 
Hence, she foresees more high-rise de-
velopments coming up there in the future.

Among the incoming supply are Avara 
Seputeh by Ba Sheng Sdn Bhd, 9 Seputeh 
by Malaysian Resources Corp Bhd, Cit-
iZen 2 by Binastra Land Sdn Bhd, SoHo 
units within VERVE Suites KL South by 
BKP and a yet-to-be-named integrated 
development by Kerjaya Prospek Bhd 
(see map).

Recently completed residential pro-
jects in the area include Th e Petalz by 
Exsim Development Sdn Bhd (565 condo 
units) and Southbank Residence by UOA 
Development Bhd (674 units).

According to Shimry, the new launches 
along Old Klang Road will still be “well 
received” by homebuyers, especially 
fi rst-time homebuyers who are looking 
to stay near to the city centre.

“It’s about the location. People still 
want to move to this area as it is a mature 
township with a wide array of amenities 
and facilities,” she says.

Perks and pitfalls of living in Old Klang Road
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Non-landed home transactions in Old Klang Road
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PERKS: 

• Abundance of amenities and facilities

• Mature township

• Great accessibility and central location

• Freehold tenure

• Upcoming MRT 2

PITFALLS:

• Worsening traffi  c congestion

• Increasing house prices

• Big U-turn to go to 

 the opposite direction
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FUTURE
& BE YOND PUSHING BOUNDARIES IN FUTURE LIVING

Big data — the game 
changer in identifying 
consumer needs?
BY  LUM KA KAY

In the past few years, the term “big data” 
has caught a lot of attention but how 
many of us fully understand or utilise 
it?

According to Shanghai Distrii Tech-
nology Development Co Ltd (China) 

CEO and founder Dr Hu Jing, big data has 
allowed businesses to test their solutions 
based on the hypotheses or assumptions 
made via data collection.

“To mine data, we must fi rst have suffi  -
cient database and to do so, we need con-
nectivity. Take Distrii for an example — all 
working devices and co-working spaces 
are connected via our application,” he said.

Distrii is an operator of co-working spaces 
in China, pioneering the concept of co-work-
ing in smart offi  ces to support fl exible work-
ing and distributed work arrangements with 
tech facilities, providing users with compre-
hensive offi  ce solutions.

As of August this year, Distrii has 17 
co-working spaces across China and is 
hosting more than 300 companies. It will 
debut in Singapore — Distrii’s fi rst over-
sea expansion — in April 2018, occupying 
seven storeys of Republic Plaza Tower 1 in 
Raffl  es Place.

“Using the app, we can then monitor 
which offi  ces are open, and whether the 
workers come in to work on time or not. So, 
say, most of your workers come to work late 
— does it mean the offi  ce is situated too far 
from their homes? We can then come up with 

YOUTH

solutions for the company and determine if 
our solutions work.

“Th is will be the future of work. It will not 
be humans managing humans anymore. 
It is a combination of technology and hu-
mans as a result of the use of big data,” Hu 
shared during a panel discussion titled “Dig-
ital disruption: Programming the property 

industry” at the Future Forward Forum 2017 
held on Sept 7.

Themed “Trends: Insite”, the Future 
Forward Forum 2017 was organised by 
Rehda Youth, the youth division of the 
Real Estate and Housing Developers’ Ma-
laysia, in partnership with Nippon Paint 
Malaysia. EdgeProp.my was the official 
media partner.

Th e panel discussion was moderated by 
the organising committee member of the 
Future Forward Forum Alex Chew. Also on 
the panel were Panasonic Malaysia strate-
gic B2B development general manager Tan 
Chee Hon and BUILK Asia Co Ltd (Th ailand) 
principal Patai Padungtin.

Track, trace and hypothesise
Meanwhile, BUILK Asia’s Patai said one 
could also gauge consumer behaviours via 
the conversion rate on digital platforms.

“When we develop a digital platform, be 
it mobile or desktop, there is a script for the 
website developer to learn about the users 
each time they navigate through the platform. 
With that, we can continuously improve the 
platform to enhance user experience and 
further raise conversion rates.

“For example, for garbage collection, I 
can use Internet of Th ings (IoT) devices to 
track the route [of garbage collection] and 
then develop an optimised route,” he said.

BUILK Asia’s Patai listed out three factors 
needed to shift consumer behaviour — mo-
tivation, ability and triggering elements.

“Th ese three things have to happen at the 
same time. So the ‘ability’ part is handled by 
my team where they make the user interface 
and user experience as easy as possible for 
users. And fi nally, the last piece of the jigsaw 
is the trigger,” he explained.

“As a start-up, I try to fi gure out my pur-
pose. So my motivation is the role of my 
company, which is to try to appeal to the 
construction people around the region that 
BUILK Asia can make a change in the dig-
ital world.

“I found a good partnership with the larg-
est bank in Th ailand to develop a scoring 
system. If the contractor uses our platform, 
they will get a free credit scoring by the bank 
for their construction loan.

“A start-up like me working with cor-
porations such as banks will add more 
credibility to our platform and from there, 
we get to increase our user base,” he elab-
orated.

BUILK is Asia’s fi rst-ever free online web-
based application for construction busi-
nesses with the objective to enhance time 
and cost effi  ciency in doing business. Th e 
start-up has helped to manage over US$800 
million (RM3.39 billion) worth of construc-
tion projects across the Southeast Asian 
region last year.

As of today, the platform has over 20,000 
small and medium-sized construction enter-
prises within the region — Th ailand, Indo-
nesia, Laos, Myanmar and Cambodia have 
used the managing functions under BUILK.

Know your end-users
Noting that no company is able to do 
everything from hardware to software and 
analytics, Panasonic’s Tan said that while 
its consumer products do not collect data, 
it develops the technology for service-based 
companies to do so.

“Data collection needs an entire eco-
system. No company can do it alone. You 
need specialised companies, with defined 
objectives on why they want to collect the 
data, what they want to derive and what 
kind of benefits they can get from study-
ing the data.

“We have the responsibility to establish 
an ecosystem. Th at’s why we are very open 
to collaborations and open innovation, to 
understand every stakeholder in the eco-
system on what is required for the benefi t 
of end-users,” Tan said.

Distrii’s Hu also stressed that identifying 
the real needs of customers is crucial in the 
current business landscape.

“Yes, there are so many co-working spac-
es but we’re not a simple co-working space. 
We are the solution to future offi  ces and we 
would like to be known as an internet com-
pany. Our ultimate target is to tap into IoT 
for mobile working.

“Identifying the real needs of your cus-
tomers is very important. So, all products or 
business models have to be tested. Distrii 
can get recognition from customers because 
they really like and need our solutions. If 
your product is good, people will come to 
you,” he concluded.

(From left) Nippon Malaysia head of project marketing Wong Meng Lee, Rehda Youth 
chairperson Carrie Fong, Patai, Hu, Tan and Chew at the forum.






